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Brand Identity Questionnaire

When you start researching a client’s business, one of the first things 
you want to think about is what’s called its “Brand Identity.” The pieces 
of this client’s business that contribute to how he or she wants it to be 
seen from the outside, by the target customer.

Parts that make up a business’s Brand Identity include:

• Branding and informational materials, like logos, pamphlets, 
brochures, packaging, and fliers

• Advertising materials, such as newspaper ads, magazine ads, radio 
spots, and billboards

• A Physical location, with storefronts, and window displays
• Pre-existing online content, including a website, social media 

channels, and display ads

Use this questionnaire to help you identify the different parts of a 
business’s Brand Identity. Collect all the materials you can find and keep 
them in a folder along with this questionnaire. 
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Does the business have a logo? What does it look like?
What colors are used in it? What feeling do you get from it? 
____________________________________________________________
____________________________________________________________
____________________________________________________________
____________________________________________________________
____________________________________________________________

What pamphlets, brochures, and fliers has the business distributed? 
Record your observations about these materials. What does the copy 
sound like? What colors are used? 
____________________________________________________________
____________________________________________________________
____________________________________________________________
____________________________________________________________
____________________________________________________________

If the business sells products, what does the packaging look like? 
Does it match or coordinate with the logo and other materials you’ve 
reviewed?
____________________________________________________________
____________________________________________________________
____________________________________________________________
____________________________________________________________
____________________________________________________________

Brand Identity Questionnaire                   Client Persona Questionnaire



 page 3/4

Has the business advertised? What do the ads look like (or sound like, 
if they’re radio spots)? Are the colors and copy consistent with the 
materials you’ve already reviewed? Do they look like they’re from the 
same business?
____________________________________________________________
____________________________________________________________
____________________________________________________________
____________________________________________________________
____________________________________________________________

If the business has a physical location, what kind of shape is it in? Is it 
nicely decorated? Does it look inviting? What do the displays and signs 
look like? 
____________________________________________________________
____________________________________________________________
____________________________________________________________
____________________________________________________________
____________________________________________________________

Does the business have a website? What does it look like? Are the 
colors and copy consistent with the other materials you’ve seen?
____________________________________________________________
____________________________________________________________
____________________________________________________________
____________________________________________________________
____________________________________________________________
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Client Persona Questionnaire

In addition to a business’s Brand Identity, you’ll also need to establish a “Client Persona.”

This is a description and details about the business’s ideal customer, and could include:

 
• Their age

• Their gender

• Their job

• Their goals 

Establishing a Client Persona will help you see the business from the point of view of its 

customer. Being able to give the customer what they want is how you’ll get them to come 

back, and also attract more.

To create a complete Client Persona, conduct three-to-five interviews with existing 

customers or clients, potential clients, and referrals.

Here are some questions to start you off:

 £ Male or female?

 £ Age? 

 £ Job? 

 £ Industry?

 £ Household income?

 £ Goals? 

 £ Challenges?

 £ What blogs or news outlets do you 

read? 

 £ Where do you spend time online? What 

social networks do you use the most?

 £ Do you use the internet to search for 

products and services? How do you 

search?

 £ Describe a recent online shopping 

experience. What made it positive? 

What made it not so positive?

 £ Feel free to add any questions of your 

own, and omit any questions you feel 

don’t apply.
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